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■ Sales by Region

Development and mass production of the 
world's first and Japan's first products

Fiscal 2008 sales were 320.9 billion yen (down 16.7% from the previous 

year) and operating profits were 3.4 billion yen. The cause of this 

decline in profits and lower sales for our automotive parts operations 

were fluctuations in product prices and product structures and the 

impact of fluctuations in the exchange rate. Even amid this difficult 

state of affairs, we continue to proactively work on the research and 

development that will be important in the future, such as the 

development and mass production of the world’s first "rear-end impact 

airbag" and "backseat center airbag" as well as Japan's first "Plastic 

fuel inlet pipe".

Establishment of 2 production sites

Japan North America / Asia and Oceania / Europe and Africa

Headquarters
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Research and Development
Operating Company
Other

We always aim to come out on top manufacturing using our global network capable of the best procurement in the world.

Management Philosophy

Toyoda Gosei upholds and promotes the corporate philosophy of "steady growth through innovation", "customer satisfaction", 

"humanistic corporate culture", "good corporate citizenship", "respect for the environment" and "ensuring it in sync with the global 

community".

We will continue to conduct business activities in order to meet the expectations of our stakeholders, as well as strive to be "a 

global system supplier who impresses customers by offering attractive products".

Toyoda Gosei Corporate Goal

Global supplier of automotive

and technology systems –

provide products that truly

impress customers

The "Customer Comes First" and 

"Quality First" are the concepts with 

which we carry out our business 

operations, while aiming to provide 

appealing products and services that 

satisfy and impress our customers. 

Customer

Under the philosophy of "Safety 

Comes First", we are seeking to create a 

workplace where employees can stay 

mentally and physically healthy while 

they work, and enjoy a sense of 

security while building up a creative 

ability and a spirit of challenge.

Employee

We try to direct our efforts towards 

stable dividend payouts to our 

shareholders and a fair and proactive 

disclosure of information as well as to 

enhance corporate value.

Shareholder

We present procurement plans/policies 

that aptly reflect business and market 

trends, and are working toward establishing 

relationships that foster mutual growth/ 

development with suppliers.

Supplier

Aiming to become a "trustworthy, 

respected corporate citizen", we are 

engaged in a range of activities for 

cooperation/coexistence with local 

communities.

Local
Community
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global community

Fiscal 2007

Japan

North America

Asia and Oceania

Europe and Africa

Total

320.9

101.1

96.6

27.7

546.3

58.7

18.5

17.7

5.1

100.0

385.4

141.9

99.3

35.8

662.4

Fiscal 2008

-16.7

-28.7

-2.8

-22.8

-17.5

58.2

21.4

15.0

5.4

100.0

In fiscal 2008, we established 2 production sites, the safety systems 

business company TGIN (Northern India, Rajasthan state) and the body 

sealing company TGASMX (Mexico, San Luis Potosi state). Our global 

network consists of 45 facilities in 16 nations and regions around the 

world excluding Japan.

Sales in North America totaled 101.1 billion yen (down 28.7% from the 

previous year) and operating profits were minus 2.9 billion yen. Even 

though Asia and Oceania were assisted by the bullish market in Asia, 

sales there were 96.6 billion yen (down 2.8% from the previous year) 

and operating profits were 14.7 billion yen. Sales in Europe and Africa 

were 27.7 billion yen (down 22.8% from the previous year) and 

operating profits were 0.4 billion yen. 
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