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Toyoda Gosei at a Glance

Foundation of Value Creation Data

Since our establishment in 1949, we have worked closely with stakeholders in development, design, procurement, production, and sales to deliver high-performance, high-quality products and services built on

our expertise in synthetic rubber and plastics, and the technical know-how for synthesizing them.
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Toyoda Automatic Loom Works established a Rubber
Research Department in 1934, from which Toyoda Gosei's
predecessor, Nagoya Rubber, was born in 1949. Over more
than 70 years, we have provided value to society centered
on rubber and plastics technology.
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Revenue (IFRS)

¥1,059.7.

Overseas sales ratio

61.8.

(As of June 30, 2025)
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Toyoda Gosei makes 18% of the world’s airbags. We are one of
four companies that together have a global share of about 90%.
Toyoda Gosei is always one of the top four.

* As of March 2025; based on Toyoda Gosei survey
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